TRANSFORMING SCHOOLS. TOGETHER.®
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In 1995, PENCIL launched Principal for a Day®, an annual event that brought business leaders into schools to
increase civic engagement in education. At its inception, that concept seemed unorthodox and untested. Now,
business leaders throughout the city and country are raising their hands to hecome more actively involved in
improving our schools.

As policy makers and thought leaders from across the country shift more resources and intellectual capital to
fuel the expansion of business involvement in education, PENCIL has focused its efforts on programming that
asks business leaders to have deeper and more sustained relationships with schools and students. Our PENCIL
Fellows Program recruits and matches talented high schools students with skilled business mentors for paid
summer internships that develop vital workplace experiences and training for high-need students. Our PENCIL
School Partnership Program creates and supports transformative partnerships between business professionals
and public schools in order to strengthen school leadership and improve students’ college and career readiness.

Last year, 90% of principals said their PENCIL Partnership helped improve student performance and/or school
culture. And 94% of our PENCIL Fellows reported that the PENCIL Fellows Program helped them develop skills
they needed to be successful in the workplace.

PENCIL’s Board of Directors and staff have also recently completed a strategic plan to set the direction for our
next 20 years of programming. This plan for the future was constructed with the support of AT Kearney, one of
our valued business partners. The plan has three core objectives: I) ensuring that our programming has
measureable impact on student and school performance, 2) that PENCIL continues to serve as a model for
effectively engaging the business community in education, and 3) activating a growing network of business
leaders and educators to share best practices and innovations for business-school collaboration.

We look forward to partnering with our network in the coming year to develop new models of partnerships that
can help students and school leaders develop the essential skills, habits, and attitudes they need to succeed.

Together, we can help schools build their capacity and ensure all students graduate high school ready for college
and career success.

Thank you for being a part of our effort and for your continuous support.



PENCIL BY

THE NUMBERS

200,000+

students enrolled in
PENCIL schools

full-time staff supporting,
measuring, and improving
PENCIL's programs

38,000

hours donated by nearly
750 volunteers to public
schools—time that was
valued at $4.6 million
(July 2012-June 2013)

39,000+

hours of career
development received by
PENCIL Fellows applicants
and participants

98

PENCIL Fellows
interned at top companies
this summer

287

student résumés
developed as part of

PENCIL Fellows career

development

J

PENCIL Affiliate

programs in Baltimore, MD;
Philadelphia, PA;
and Rochester, NY

media mentions



PROGRAMS

PENCIL is the leader in creating innovative, impactful models of ongoing collaboration
between business and public schools. We focus our school and business leaders’ skills,
talents, and knowledge to address school needs in the key areas that can affect and
improve school and student performance.

STRATEGIC FOCUS AREAS

These Focus Areas represent the intersection of school needs and business expertise. Refined using our 19 years’ of
experience and an expanding field of academic research, these Focus Areas represent the hest ways that schools and
husinesses can work together to make a difference for our students.

AT THE INTERSECTION OF SCHOOL
NEEDS AND BUSINESS EXPERTISE

SCHOOL LEADERSHIP

Advising school leaders on building stronger
school communities by planning strategically
and leading/managing effectively

LEADERSHIP
R FAMILY
mifi D i Yies

e o existing resources such as physical space,
m technology and funding opportunities
FAMILY ENGAGEMENT

Promoting meaningful involvement by improving
communication with families and developing more
accessible and effective vehicles for engagement

STUDENT ENGAGEMENT

Enhancing student learning experiences through
project-based opportunities, leadership development,
mentoring and expanded learning time

COLLEGE & CAREER READINESS

Creating a path to college and career success hy
building student awareness, increasing access and
honing the skills required to succeed

SCHOOL
INFRASTRUCTURE

SCHOOL

COLLEGE
& CAREER
READINESS

=
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“Our Partnership

Coordinator is an
equal member of
our Partnership...
It's wonderful to have
someone on your team...
whose role is to make
sure we’'re moving
forward and focused,
but is flexible and
supportive of what

we want to do.”

ELIZABETH BRADLEY,
PRESIDENT, THE BALTO GROUP
PENCIL PARTNER:

SANDRA GITTENS, PRINCIPAL, PS 102
PENCIL PARTNERSHIP COORDINATOR:
EMILY MILLER

PENCIL SUPPORT IS KEY TO SUCCESS

The expert support that PENCIL provides our school and business partners empowers
them to make a critical difference in public education. In fact, Partners who worked
closely with their PENCIL Partnership Coordinators (PC's) were over 20% more likely
to report significant positive impact as a result of their partnership.

PC’s are expert facilitators who maximize the impact of PENCIL’s Programs hy:

ASSESSING SCHOOL NEEDS AND STRATEGICALLY MATCHING
SCHOOL AND BUSINESS PARTNERS

SETTING REALISTIC, MEASURABLE GOALS

FOSTERING OPEN AND ONGOING COMMUNICATION

SHARING BEST PRACTICES

MEASURING IMPACT

As a critical component of our models of school-business collaboration, PENCIL’s new
strategic direction prioritizes developing our PC’s expertise.

The support that PC’s provide is just as important for the Business Mentors and
students who help students master college and career readiness skills through

the PENCIL Fellows Program. The career development program—which includes a six-
week, paid summer internship—requires constant guidance from PENCIL staff, who
work with Business Mentors throughout the internship to ensure that Fellows
understand what's expected of them, and who support students every step of the way
through the competitive application process that teaches high schoolers basic career
skills like résumé-writing, interviewing, and networking.

Over the last school year, we saw that when school and business leaders receive
PENCIL’s expert support and strategically work together in PENCIL’s Focus Areas, they
deliver deep, lasting impact: On our 2012-2013 Impact Survey, 90% of PENCIL
Principals said their Partnership helped to improve student performance and/or school
culture.

During the last fiscal year, PENCIL Principals, students, teachers, families,
and volunteers reported that the PENCIL model helped them create:

- Stronger School Leaders

- Enhanced School Infrastructure
- Greater Family Engagement

- Increased Student Engagement
- Improved College and Career
Readiness
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STRONGER SCHOOL LEADERS susnes pariorholod
Stronger leaders create stronger organizations. the":,:gi"s?ot:ﬁ,',rasktifgteg'c

That’s particularly true in schools: great principals can lead to report they now more
increased student attendance and enrollment, higher teacher retention, clearly communicate

and can effectively extend the school year hy two to seven months. e sacnhdocilssi‘:trlilssmn

This year, business volunteers helped principals make that type of
school-wide impact by using their professional experience to develop
school leadership skills, focusing on operations, talent management,
and improving both school identity and culture.

We measure our partners work in these three areas hy assessing

increases in principal confidence and self-efficacy; increases in

attendance and enrollment; improvement in both school family and

staff perceptions about the school culture and its leadership; and

longitudinal graduation and performance information, and found that: = B PR

PS 29s Principal Meredith Gotlin and her PENCIL
Partner, Elliot Wahle, Chairman & CEO, Rykom
Enterprises are focusing on supporting the school’s two
Assistant Principals as integral members of the school’s
administrative team—which in turn helps Principal Gotlin manager who makes the school run smoothly!
manage and guide these key members of her team.

PS 29 saw a 29-point increase in the percentage of teachers reporting that Principal Gotlin is an effective

PENCIL Partners work together to provide schools with the resources
they need for infrastructure upgrades and programs.

But rather than writing a check, businesses teach school leaders how to increase and meet

their fundraising goals, maximize and customize their technology to meet school needs, and ; |
upgrade school facilities to ensure that the buildings remain safe, productive, and enriching |
places for students to learn.




GREATER FAMILY ENGAGEMENT

When families are engaged with their children’s school
work, it makes an incredible difference for both their
children and their teachers.

Students with engaged families perform better academically and exhibit
fewer behavioral problems in the classroom. It’s just one of the reasons

why New York City Schools Chancellor Dennis Walcott recently created a
parents’ academy to “help parents help their children,” and it’s why PENCIL's
Business Partners help educators communicate with families—providing
them with more information, and more opportunities to get involved in

the classroom.

At a school where the students and their families speak Spanish, Arahic,
Bengali, Mandarin Chinese, Haitian Creole, Russian, and Malinke,
communication can be a real challenge. Principal Medina’s Partnership
with Richard Murrieta, Head of the Steering Committee of VOCES—The
Latino Heritage Network of the New York Times—provides the school
with written and oral translation services that helps educators and
families communicate with one another.

INCREASED STUDENT ENGAGEMENT

After participating in the program,
PS 1010 educators felt that students’
academic performance improved as
compared to last year

As the co-founder and CEO of a firm that specializes
in construction management, engineering, and
architecture, PENCIL Partner Husam Ahmad had
key insights and resources that he could use o
help PS 1010 Principal Monique Paniagua to enrich
her students’ Science, Technology, Engineering and
Mathematics Curriculum.

“As reported on the NYC Dept. of Ed. 2013 Learning Environment Survey.

82

of principals say their
Partnership fostered a
more positive relationship
with parents and the
community

Nearly

of principals say their students
are hetter able to connect
academic learning with the
professional world

ouT
OF

principals say their students
developed important
problem-solving and
analytic skills



IMPROVED COLLEGE AND CAREER READINESS

Imagine how well-prepared students would be if we embedded the
expectation that businesses would help them develop college and career
readiness at certain critical junctures of their education.

Relying on PENCIL’s models of school-business collaboration, we’ve seen business volunteers do just
that at every step of a child’s education by promoting awareness of careers and industries in
elementary school; developing planning skills in middle and early high school that help students
understand the college application process and the range of options available to them; and refining
students’ professional skills through hands-on work experiences and internships in high school that
expose students to workplace norms and expectations, and help students steer their education
toward a career.

To assess our work in each of these areas, we measure students’ knowledge of different colleges
and careers, as well as their understanding of the process involved in applying to college and
developing careers; college application and acceptance rates by high school; and demonstrated
increases in social capital, adaptability, self-direction, and optimism.

By using these measurements, we found that after participating in PENCIL activities, students have a
better understanding of how their education connects to their career goals:

90% of participating Business of Sports School students reported the partnership provided them with informationand

experiences needed to perform a job search through dedicated Business Mentors from Morgan Stanley.

of Principals reported that
Partnership activities helped
increase students’ awareness
of the colleges or careers
available to them

%

of Principals reported
that students were better
able to connect academic
experiences with the
professional world



Longtime PENCIL Partner CA Technologies supports enrichment programs such as The Story Pirates at the Talented and Gifted School in Harlem, where students get the opportunity to write their own stories that are

then performed for their peers.

THE PENCIL PASS-THROUGH PROGRAM AND THE PENCIL BOX

PENCIL helped businesses provide their Partner schools with strategic financial investments to implement
programs that they designed together.

The Pass-Through school donation program helped businesses make
donations quickly and effectively. PENCIL shepherded the donation
along the way, ensuring that the school receives the gift, deposits it,
and uses it correctly. Last year five PENCIL Partners gave a combined

$41,225.00 to five separate schools. 2 2

PENCIL also helped businesses provide schools with material support,
such as gently-used books, office and art supplies, furniture, science

equipment, and more through the PENCIL Box Program. In the final
year of the PENCIL Box program, PENCIL’s Business partners made 91
donations to 22 schools for a combined estimated value ,

of $25,575.00.



AFFILIATE PROGRAM

PENCIL’s model—and our impact—reaches far beyond New York City. Our work guiding school-business
partnerships that make a difference in local school systems extends to three other cities: Philadelphia
manages 6 PENCIL Partnerships; Baltimore works with I3 PENCIL Partnerships; and Rochester

coordinates 57 PENCIL Partnerships.

In every city, local intermediary organizations work with PENCIL to
share hest practices and establish roles and professional development
for local Partnership Coordinators. PENCIL also provides every affiliate
Partner with access to our online Partnership database—the
Partnership exchange.

PENCIL’s Affiliate Partners do more than make a difference in their own
communities: by working with them, we’ve established the work-flows
and organizational infrastructure needed to share best practices with
stakeholders across the country. As we continue refining our work and
developing models of school-business collaboration, the experience that
we’ve had working with national partners will ensure that our program
models have the reach—and the impact—that all students across the
country deserve.

Philadelphidh%

Established in the summer of 2012, Philadelphia Academies, Inc
manages PENCIL’s Philadelphia Affiliate Program. In its second year,
principals primarily worked with business leaders to develop their
organizational development and strategic planning skills, and agreed
with the following statements:

* | am more strategic in my decision-making to ensure we achieve
school goals

* | have developed stronger organizational and management skills

L

7YEUS|NEssvqunteers
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doing good. better:

* Business Volunteers Maryland has manages PENCIL’s Baltimore
affiliate, where school and business leaders addressed critical
issues. Principals report that: Students demonstrated improved
performance on city/state exams over last year

* Participation in extracurricular activities has increased
* Student developed important character traits, such as optimism,
responsibility, social etiquette

Since the fall of 2008, the Rochester
Board of Education has worked with
local school and business leaders to
create school-business collaborations
in upstate New York. Local school and
business leaders have worked to boost
student engagement and increase
college and career readiness skills, and
achieved incredible results together:

CHES)
°Q

(@)
=
S
CS,O 0\

O\

Every child is a work of art.
Create a masterpiece.

TRICN

* 100% of Principals reported students are more aware of the colleges
or careers available to them, as compared to 82% in 2012

* 85% of Principals reported students have a better understanding of
how to pursue their goals after high school (to search for and apply
to college, or to apply for a position with a completed resume and
cover letters), as compared to 50% in 2012

* 100% reported students are more engaged in their academic work
and/or classroom activities, as compared to 90% in 2012



(#t) SPECIAL EVENTS

We continued to engage a larger network by raising awareness of PENCIL's
impact on public schools through exciting events which celebrated and included
our committed supporters and volunteers

PRINCIPAL FOR A DAY - 7 =

Hundreds of PENCIL Business Partners, school principals, and guests
gathered to celebrate the kick-off of the 2012-2013 PENCIL Partnership
Program on Principal For A Day in October. This year’s program included a
breakfast and panel discussion on how New York City’s schools and students
will respond to the changing face of education. Moderated by Lindsey Christ,
Education Reporter for NYI, Panelists included Merryl H. Tisch, Chancellor, NY
State Board of Regents; Ernest Logan, President, Council of School
Supervisors & Administrators; and Kathryn S. Wylde, President & CEO,
Partnership for New York City. For the tenth year in a row, PENCIL Partner
Macy’s sponsored Principal for a Day.

s M yﬁi&h (Iéfi);Erﬁést[néan( e}a Kaﬂlranyllle g |onedPENI:II.’sntwurktniscuss
Common Core, teacher evaluations, and other pressing trends that are changing the face of education as we know it.

IMAGINE WHAT WE
CAN DO: AN EVENING
TO BENEFIT PENCIL

More than 600 supporters and education leaders gathered for
PENCIL’s annual gala at the stunning American Museum of Natural
History in New York City. The event raised $1.7 million to support our
work. Journalist Rosanna Scotto emceed the evening

PENCIL Partner JetBlue received the PENCIL Corporate Parner
Award. JetBlue is leading by example and supports five PENCIL
Partnerships in the borough of Queens. Christopher Hayward,
Managing Partner and Chief Operating Officer, Highbridge Capital
Management, and PENCIL Partner to the High School for Math,
Science & Engineering at City College, received the PENCIL

BENCILP “ Bue Arvays VicPresnt f Compensation & Bnefs HarySpncer (eft) Leadership Award. Chris also serves as the Treasurer of PENCIL’s
artner and JetBlue Airways Vice President of Compensation & Benefits Harry Spencer (left) accepts . . .

the PENCIL Corporate Award on behalf of JetBlue Airways. His PENCIL Partner A.C.E. Academy of Scholars (at Board of Directors. Howard Chatzinoff, Partner, Weil, Gotshal &
P.S. 290) Principal Micasia Harris and her student, second-grader Jaime Longo, participate in the award Manges LLP, and PENCIL Partner to MS 224, received the PENCIL

ceremy at Imagine What We Can Do: An Evening to Benefit PENCIL. Public Schools Champion Award. Howard also serves as the Vice-
Chair of PENCIL’s Board of Directors.

2
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PENCIL Partner Principal Patricia Mitchell (left) of PS 48 poses with her Business Partner Ruth Zsolnai (center)
of TheSparks Marketing and Orlando Suazo of View Higher Pictures. This team received one of the PENCIL
Partnership Awards for Outstanding Collaboration.

e’ I é fellows progr:

Stéphen J. Me

Chairman
Meringoff Properties,
: ‘

fellows program

PENCIL Board of Directors members Stephen Meringoff (left) and Howard Chatzinoff (right) congratulate
PENCIL Fellow Stefany Nunez on receiving the first place scholarship award from the Meringoff Family
Foundation.

3]

YEAR-END
PARTNERSHIP
CELEBRATION

Our team and 100 of our Partners headed to the Boat Basin
overlooking the Hudson River on Manhattan’s West Side for a
festive Year-End Celebration in June. PENCIL celebrated three
outstanding Partnerships and one corporate contributor for
creatively using their skills, intellectual capital, and insights to help
all City students get the world-class education that they deserve.

GED Plus at Davidson Campus’ Assistant Principal Dannette
Queen, with the help of Mike Connors (Managing Direcor,
Production Department, New York Times), teaches students
critical habits and qualities like personal branding, online
professionalism, and resume and cover letter writing.

At PS 48, Principal Mitchell began working with TheSpark
Marketing's Ruth Zsolnai on new vision and mission statements
that capture the school’s new energy and momentum.

Since 2008, Broadridge Financial Solutions’ CEQ Richard Daly has
worked with Principal Brian 0'Connell at Scholars’ Academy to
ensure that his students learn about the job market and connect
with working adults through The Broadridge Ambassadors
Program.

The Valedictorian Award for Corporate Involvement is awarded to
A.T. Kearney for their service and committment to PENCIL and New
York City's schools.

PENCIL FELLOWS
CULMINATING
EVENT

Nearly 100 New York City students are better prepared to take the
next steps in their career goals thanks to the career development
training that they received through the PENCIL Fellows Program.
Many of those students hegan that training nearly nine months
ago, and marked the end of their summer internship experience
alongside their Business Mentors and other coworkers at the
PENCIL Fellows Culminating Event, held at Scholastic’s SoHo
offices.

Representatives from some of the City’s top businesses—including
Deloitte, CA Technologies, JetBlue Airways, JPMorgan Chase,
Meringoff Properties, and Ogilvy & Mather—gathered together for
the marquee celebration, which came at the end of the Fellows’
paid, six-week summer internship.



LOOKING AHEAD

Using the guidance and support that A.T. Kearney donated
pro bono to PENCIL, we will continue researching our work

to identify, share, and teach the best practices for school-
business collaboration. Those lessons will empower us to
create impact beyond New York City, and train the next wave
of emerging leaders as we all strive to provide students with
the world-class education that they deserve.




' FINANCIALS

STATEMENT OF FINANCIAL POSITION FY 2013 FY 2012
ASSETS

Cash & Investments $2,95715 $3,619,595
Pledges & Grants Receivable 2,006,453 1,131,569
Fixed Assets 332,72I 441,561
Prepaid Expenses and Other Assets 51,607 79,144
Total Assets $5,347,896 $5,271,869
LIABILITIES & NET ASSETS

Liabilities $311,737 $322,796
Net Assets - Unrestricted 3,881,060 4,071,474
Net Assets — Temporarily Restricted 1,155,099 877,599
Total Net Assets $5,036,159 $4,949,073
TOTAL LIABILITIES & NET ASSETS $5,347,896 $5,271,869
STATEMENT OF ACTIVITIES

REVENUE*

Corporations $1,785,593 $1,694,650
Foundations 355,000 236,750
Individuals 1,300,428 1,702,596
Others 266,192 111,408
Total Revenue $3,707212 $3,745,404
EXPENSES**

Program Services $2,605,875 $2,518,617
Management & General 387,655 373,274
Fundraising 626,596 599,517
Total Expenses $3,620,126 $3,491,408
INCREASE IN NET ASSETS $87,086 $253,996

*Excludes in-kind donations of $610,077 for FY I3 and $1,972,582 for FY 12

Prepaid Expenses
& Other Assets | 1%

Fixed Assets | 6%

Pledges &
Grants Receivable | 38%

Cash & Investments | 55%

I
ASSETS

Net Assets — Temporarily
Restricted | 22%

Liabilities | 6%

Net Assets -
Unrestricted | 73%

I
LIABILITIES & NET ASSETS

Individuals | 35%
Foundations | 10%

Others | 7%

Corporations | 48%

REVENUE

Program Services | 72%

Fundraising | 17%

Management & General | 1%

I
EXPENSES



(t) SUPPORTERS

PENCIL, our supporters, and our volunteers are helping hundreds of schools and thousands of students across new York City
reach their potential each year. more than 200,000 students across New York City reach their potential. By working in the

intersections of school need and business expertise, PENCIL channels our network’s intellectual capital, skills, and passion to
make a difference in the areas that propel students forward.

It's essential that we continue to expand the reach and depth of our work, which requires high-quality support and ongoing

research into the best practices for impactful school-business collaborations. We can’t do that without you, and we thank our
supporters for PENCILs growth and providing more students with the access, insight, programs, opportunities, and education
that they need to succeed.

UNDERWRITERS
$100,000+

Dave Barger

The Booth Ferris Foundation

CA Technologies

Richard Cohen

JetBlue Airways

Meringoff Family Foundation Inc.

TRAILBLAZERS

$50,000 - $99,999

The Bendit Family Foundation

Bloomberg L.P.

Charles Hayden Foundation

The Howard and Leslie Chatzinoff
Family Fund

Hyatt Hotels

JPMorgan Chase & Co.

The Pinkerton Foundation

PwC

Trinity Wall Street

Weil, Gotshal & Manges LLP

LEADERS

$35,000 - $49,000
Deloitte LLP

Christopher B. Hayward
Janis & William McCracken

The Frances L. & Edwin L. Cummings
Memorial Fund

BENEFACTORS
$25,000 - $34,999
Aramark

Frank J. Bisignano

Cisco Systems, Inc.

Elizabeth Arden, Inc.

EMC

Jeffrey Gural

Highbridge Capital Management

Macy’s, Inc.

McGraw Hill Financial

Nora and James Orphanides

The Scott and Melissa Beattie
Charitable Fund

Lisa & Lewis Warren
Wells Fargo

INVESTORS

$15,000 - $24,999

Aero Snow Removal Corp.

American Express

Arup

Barclays Capital

Blackstone

Boies, Schiller and Flexner, LLP

Capital One Bank

Cashin Family Fund

CBS Corporation

Citigroup

The City University of New York

Kenneth Clinchy

Continuum Health Partners Inc.

CSX

Stephen D'Antonio

John Donnelly

Empire BlueCross BlueShield

The Estée Lauder Companies, Inc.

Fidelity National Title Insurance
Company of New York

Fried, Frank, Harris, Shriver &
Jacobson, LLP

Goldman Sachs

Harmonic

IBM

International Flavors & Fragrances, Inc.

KPMG

Latham & Watkins LLP

The Marc Haas Foundation
Morgan Stanley

National Basketball Association
NCR Corporation

News Corporation

Paul Hastings LLP

The Peter and Caroline Striano
Foundation Inc.

Scholastic

Skadden, Arps, Slate, Meagher
and Flom

SPONSORS

$10,000 - $14,999
Louis Briskman

Castle Harlan, Inc.

Colliers International NY LLC
Glenn Dubin

Firmenich Inc.

Gases and Welding Distributors
Association

Give Back Brands Foundation
Norma Kamali

The Kapnick Foundation
Stephen Keller

Elissa & Great Neck Richman
Taconic Investment Partners LLC
Andrew Tisch

Wachtell, Lipton, Rosen & Katz

SUSTAINERS

$5,000 - $9,999

A&E Television Networks
Airbus Americas, Inc.

Philip Altheim

Anchor Building Maintenance
The Arthur Loeh Foundation

The Bank of Tokyo-Mitsubishi UFJ
Foundation, Inc.

The Boston Consulting Group, Inc.
CME Group Community Foundation
Coach

Cognizant Technology Solutions Corp.

Compass Group

Cosmetic Essence, Inc. (CEI)

Credit Suisse

The Cynthia and David Edelson Fund
Maurice DuBois

East Wind Advisors, LLC

Epiphany Community Nursery School
G and M Rufrano Fund

GE Foundation

Hearst Corporation

Hudson City Savings Charitable
Foundation

IAE International Aero Engines

David Lefkowitz

Lemode Plumbing and Heating

The Malkin Fund Inc.

Frank Martire

May & Samuel Rudin Family
Foundation, Inc.

Newmark Knight Frank

Pratt & Whitney

The Shidler Family Foundation

Sony Corporation of America

Farid Suleman

Craig Sullivan

Dennis Swanson

Syracuse University

U.S. Bank

United Federation of Teachers

o

Jeff Verschleiser

The Wagner Family Foundation
Elliott Wahle

Marc A. Weisman

John Willian

PATRONS

$1,500 - $4,999

Michael Aiello

Joseph S. Allerhand

Altman & Co.

Azul Airlines

Lisa Belzberg

John E. Benevento

Borough of Manhattan Community
College

Bratskeir Company

Michelle Brawner

Robert L. Brevetti

Todd Builione

Chelsea Lighting, Inc.

Michael Cimino

Clifford Chance U.S.

Cohen & Gresser

Jaclyn L. Cohen

Corbin Capital Partners

Council of School Supervisors
and Administrators
Richard J. Davis
Davler Media Group
The Debs Foundation
Manuel de Torres
Duane Morris LLP
Dunkin’ Brands
Englewood Lahs
Michael A. Epstein
Susan Falk
Christopher M. Foskett
FTI Consulting Inc.
Nicole Gallagher
Raymond 0. Gietz
Givaudan Fragrances Corporation
Hilary Glassman
Patsy Glazer
James Gnall
Gravitas
Frederick S. Green
William Gutowitz
Alan Haberman
Jason B. Haberman
Michael Haberman

Halston

Hasbro, Inc.

Kenneth Heitner

Interasian Resources Group, LLC
International Flavors & Fragrances, Inc.
James E. Johnson

Jones Lang LaSalle

David Katz

Elise Kirban

Lori Koffman

Korn Ferry International

David Kornblau

Kramer Levin Naftalis & Frankel LLP
Elyse Kroll

Lazard Frerers & Co. LLC

Kate Lear

Lefrak Organization

Lew Leone

Sandra E. Lerner

The Levy Group

Richard and Amy Lipton

The Litwin Foundation, Inc.

Martin Maleska

Manhattan Borough President’s Office
Maverick Capital Foundation
Michael McGuinness

Metal Dynamics, Inc.

Michael Rosenfeld Gallery

Morrison & Foerster LLP

Muller Chan Family Foundation Inc.
New York City Partnership Foundation

The Neil Barsky and Joan S. Davidson
Foundation

Perlow Family Foundation
Pochet

Martin D. Pollack

Karen Proctor

Qualipac America Corp
Patrick Ramsey

Bruce J. Ressler
Thomas Roberts
Rosenberg & Estis, P.C.
Sheri Sandler

SGD North America, Inc.
Marc Silberberg

Jack Sitt

Andrew Sommers
Sonoco Corrflex, LLC
Sontag Advisory

Keith Stein

Frank L. Sullivan



(1) SUPPORTERS

Jeffrey E. Tabak

Terra Capital Partners
Steven & Erica Tishman
Farrell Virga

WCBS TV

FRIENDS

$500 - $1,499

ABNY Foundation
Alexander Fischbein Foundation
Robert F. Aring

Awisco

Morgan Bale

Shao Ping Bao

Richard Barasch

Max W. Berger

Renee Berliner Rush
Andrea Bernstein

Bernstein Bunzl Family Fund
David M. Blittner

Scott M. Bloom

Adam Bordonaro

Boston Properties, Inc.
Sharon Y. Bowen

David Caplan

Century Elevator Maintenance
Corporation

Sandhu Charan
Charina Foundation
Michael Christenson
Anne Cohen

Peter Columbus

Corrao Miller Wiesenthal, Inc.
Greg Danilow

Stephen J. Dannhauser
Richard J. Diamond
Daniel S. Dokos

Boris Dolgonos

Jeffrey Edwards
Harvey Eisenberg

Lori & Mark Fife
Michael Francies
Steven Friedman

John Gallagher

The Gavin & Hope Wolfe
Charitable Fund

GE Capital Aviation Services LLC

Daniel Gershburg

Francine Gingras

Jonathan Goldberg

Helyn Goldstein

Marcia Goldstein

Steven Goldstein

Felicia Gordon
George Green

Noah Greenhill
Halley K. Harrisburg
Gates Hawn

Mark Hoenig

Holland and Knight Charitable
Foundation

Andrew Holm

Hudson News

Issroff Family Foundation
Stephen E. Jacobs

Jaguar Freight Services
Isabelle Jetté

JFK International Air Terminal, LLC
Nancy & Stephen Karotkin
Kassell Family Foundation
George S. Kaufman
Kaufman Management
Linda Klein

Paul Knollmeyer
Alexandra Lebenthal
Yolanda Lee

Ellen Lieb

Lippe Taylor

Michael & Allison Lubowitz
David Magrone

Marsh & McLennan Agency
Catherine Martin

Justin Mayer

Roxanne Mazzatta

Carlyn McCaffrey

Derek R. Melvin

Meringoff Properties

Adam Miller

Robin S. Miller

Ashley Murray

N.S. Bienstock Inc.
Benjamin Navi

Clifford Neimeth

Denise Nelson

Mitchell A. Newmark
Michael Nissan

Frank Nocco

Christopher Nolan

Ellen J. Odoner

Dehbie Olson

Platt Byard Dovell White Architects LLP
Procurian USA, Inc.

Joe Profeta

Providence Equity Partners
Martin J. Rabinowitz
Steven A. Reiss

David Rife

J. Philip Rosen
Faith Rosenfeld
Kenneth Rosh
Richard Rothman
Jessica Roy

Saks Fifth Avenue
George D. Sard
Schall & Ashenfarb
Glenn Schiffman
Robert Schumer
Marla Schuster Nissan
Jolie Schwab
Moses Silverman
Ricardo Slater
Simon Spero
Squire Sanders LLP
Jack L. Stahl

Heidi Stamas

Mark S. Stein

Laura Steinberg
Sherry & Steve Jacobs
Robin J. Stout
Jeffrey Sussman
Jay Tabor

Thomson Reuters
Ted S. Waksman
Ken Weiller
Matthew Weinherg
William Morris Agency
Noah Wintrouh
Amy Yates

Anwar Zakkour
Caryn Zucker
Donald Zucker

CONTRIBUTORS
UNDER $500
Nicole Abate-Levy
The Abraham Joshua Heschel School
Sidra Ahmad

Jamie Anzellotti Hein
Ronit Berkovich
Robert Bertha

Kevin Bingham
Matthew Bloch
James J. Boyle

Ben Braun

Richard Buccarelli
Danel Burdo

Laura Burkey
Anthony Carcione

CB Richard Ellis, Inc.
Lawrence Chatzinoff
Anne Christensen
Elizabeth Clark

Leah Cohen

William Collins
Elizabeth H. Costas
Marc Creatore

Jim Current

Lisa Davidson
George J. Eberle
Mark Elias

Esposito Sausage
Maria Favuzza
Herbert Feinberg
Michael Fleisher
Brigid Foster

Friends of Steve Cohn-00’s

Robert Gervis
Matthew Gilroy
Jeffrey Gold

Simeon Gold

Stuart Goldring
Celine Griscom
Barbara Grodd
Linda Haberman
Lori Haram

Tina Haut

Ed Heim

Isaiah Hemmingway
Keith Hentel
Matthew F. Herman
Jamine Hill

Darris W. James
William Kahn
Theresa & James Kainen
David Katz

Gary Keltz

Melvin Klein

Brian Krieger

Kyle Krpata

The Kula Foundation
Gloria Kwan

llene Lainer

David Langer
Lerman Senter PLLC
Kenneth Levien
Marilyn Machlowitz
Christine Marchiselli
Marcus & Pollack LLP
Robert Master
Stephen McKenna
Charles Mederrick

Beverly C. Miller
Elba Montalvo
Tori Nichel

Jane Novatt
Izaak Orlansky
Alison Overseth
Jaclyn Purcell
Thomas Quigley
Daniel Rappaport
Judith Riven
Jenny Rivera
John Robertson
Kevin Rogan
Donnie Rogers
Daniella Romano
Brian S. Rosen
Ira Rosenblum
Jessica Rovello
Madison Salavec
Christopher Sale
Sam Ash Music Corp.

Jeanette Sarkisian Wagner

Schonfeld Family Trust
Chanda Schrader
Judy Schramm
Tom Sclafani
Benjamin Seelaus
Daniel Sennet
Robert Shapiro
Melissa Silverman
Alexander Simpson
Brett Singer
Joshua Skogman
Jonathon Soler
Scott M. Sontag
Christina Soriano
John Stevenson
Paula Stoler

Kevin Sullivan
Nancy Torres-Gutierrez
V-Mar Electric LTD.
Neil Wilcox
Precious Williams
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